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MULTIMODAL PROJECTS

0:00 - 0:15 
 
Welcome to the Multimodal Projects Guide.  The following videos will take you 
through important questions to ask yourself when making a multimodal project, 
ways to plan, make decisions, and communicate using multimodal media forms.

                        Define your 
PURPOSE

What do you want to convey?Why is it important?What do you want the outcome to be?

0:15 - 1:04 

The first step to making any multimodal project is to carefully consider the overall purpose 
of what you are making.  Define the goals of your project in order to reveal your purpose 
and what you wish to accomplish. I suggest you write down your purpose in precise, 
achievable and practical language by answering these questions. 1) What do you want to 
convey? This is not only in material, ideas or information, but also the mood that wish to 
construct,  2) Why is it important? Knowing this will help give your project conviction and 
clarity, 3) What do you want the outcome to be? How do you want your audience to feel 
and what do you want them to do after experiencing your project?  



1) My goal is to make a research 

informed argument of why we 

should stand 2 meters apart 

during the Covid pandemic. 

2) It is important because we 

must stop the spread, so that 

front-line workers and people 

with existing conditions aren’t 

put at risk. 

3) The outcome is that people 

don’t forget to stand 2 meters 

apart at all tim
es of their day.

1:04 - 1:31 

Clarifying your purpose will help you make decisions in the designing and making 
process. Write down and re-visit your answers to these questions throughout the 
process so that you never loose sight of the purpose! Your purpose is a compass 
by which you navigate making your project. If you are looking for inspiration of 
what multimodal projects can offer, we advise you to view the “purpose” and 
“literacy” videos that are a part of this resource. 

What are multimodal forms?

1:31 - 1:53 

One of the most important decisions you will make about your project is what 
form it will take. Multimodality looks at how people can connect beyond writing, 
but also through speaking, visual forms, gesture, and so on.  A digital multimodal 
project may take the form of a video, a podcast, a book, a web-site, a game, an 
image, and so on.

Content 

Audience

Purpose
FORM

1:53 - 2:04 
 
The decision you make about the form of your project is a negotiation between the 
purpose of the project, the content you need to hold, and the specific audience you 
are speaking to.



Who are you speaking to?

                        Know your 
AUDIENCE

2:04 - 2:30 

Engaging with your audience is the ultimate purpose of your work. Therefore, you 
need to know who they are so that you can make an accurate decision as to what 
to include, how to include it, what tone of communication it should take, and what 
form suits your project purpose best. This resource includes a video about how to 
make decisions informed by an audience, and we recommend that you take a look 
at it.

What resources do you need to make this happen?

                        Start  
PLANNING

What time investment is needed?What is your plan of action?

2:30 - 3:07 

The next thing you need to do is write out a plan.  1) What images, data, or 
resources do you need to make it happen? What will you need to gather or create?  
2) What time investment is needed to realize the components of the project? To 
ensure you complete the most important elements, you should ask yourself how 
much time you need for each component. Mark items vital to your project as 
“must haves” and other ideas as “if time permits”, then 3) Create an action plan to 
execute the project. 

What do you need to include?

                        Research, gather and organize 
CONTENT

KISS “Keep it simple, silly!”

3:07 - 3:50 

When thinking about the content to include, it should be informed by your purpose; what 
do you need to include to deliver your purpose?  A multimodal presentation means that 
you need to think about different types of content, you are using other stimuli to deliver the 
information, in combination with your research to achieve best results to communicate 
your ideas. There is a popular acronym you should refer to as you work on your project: 
KISS, which stands for “keep it simple silly”. Keep reminding yourself of this mantra, include 
only what informs your purpose as anything extraneous will be distracting and may 
actually hurt, rather than help, your project.



-Text 
-Images 
-Graphs 
-Sound 
-Video 
-Animation 
-Etc

Critically Analyzing and Organizing

Collect content, data, and other materials

Sharing and 
presenting your 
research and ideas

*remember to consider usage rights!

3:50 - 4:36 

Content can come in a variety of forms such as; text, photos, illustrations and graphs, audio 
or video interviews, polls, animations, and much more. After gathering the most important 
elements, you also need to think of ways that the different media forms will inform each 
other. How will you use the power of image or sound to support a certain idea, or to 
intensify your intentions? You need to critically analyze and organize your material so that 
it can inform how you share and present your research and ideas. Remember, just as with 
quoted text in an essay, with images you need to make sure that the usage rights allow you 
to use them, and when required you are citing materials.

Making and shaping your multimodal project

 
FORM

Finding your

4:36 - 5:05 
 
Form is the visual structure, shape, configuration and presentation of a project. It is the 
particular way in which a thing exists or appears; how it manifests itself. Making decisions 
about form is the ‘making’ part of the process. Once you know your audience, content, 
purpose and outcome, you need to find the best form to communicate your ideas.  
Decisions on form will be different depending on what structural elements make up the 
work.  

 
FORM Stillness

Volume

Pitch

Angle

Frame

Speed

Pacing

Lighting

Rhythm

Character

Reveal
Chronology

Pause

Motion

Duration

Scene

Dialogue

Transition

Loop

Shot

Colour

Contrast

Layout

Balance
Proportion

Style

Size

Typography

Viewpoint

Juxtaposition

Perspective

Orientation

MoodHierarchy
Edges

Shading

Dynamic
Harmony

Shape

Intensity

Saturation

Title
Crop

Font

Arrangement 

Click

Palette
Navigation

Heading

Interaction

Relationships
Line

Menu

Scroll

5:05 - 5:50 

For example, formal elements of a video work might include; duration, scenes, characters, 
dialogue, pacing and rhythm in particular to working with time-based media, and having to 
negotiate a chronology in the work such as in a video or animation. Navigation, scrolling, 
headings, menus and other clickable areas are all specific concerns when making 
interactive projects. Juxtaposition of images and text in an arrangement and particular 
orientation, considering colour relationships and font choices within a frame are geared 
towards two dimensional compositions. However you would also use compositional 
elements to creating a frame of a scene in a video.  



LightingVisual Design of an ImageSoundPointing a Camera

5:50 - 6:15 

To expand your knowledge on how formal design choices can help you to relay 
information in a specific way to your viewer, please view the appropriate videos in 
this resource that relates to the kind of project you are making. If you are recording 
your own video or still images, or sound, you will find the “pointing a camera”, 
lighting”, “visual design” and “sound” videos in this resource very helpful.

G
et

 U
p

Ea
t B

re
ak

fa
st

G
o 

to
 S

ch
oo

l

Fi
rs

t P
er

io
d 

- M
at

h

Br
ea

k

Se
co

nd
 P

er
io

d 
- E

ng
lis

h

Lu
nc

h

Th
ird

 P
er

io
d 

- S
ci

en
ce

Fo
ur

th
 P

er
io

d 
- G

ym

H
an

g 
ou

t w
ith

 F
rie

nd
s

Ea
t D

in
ne

r w
ith

 F
am

ily

H
om

ew
or

k

G
o 

to
 S

le
ep

Chronology

6:15 - 6:25 

As well, you may want to review the “chronology” video to her you make decisions 
about how you will deliver information over time, and how it works with your 
purpose.

adjective 
• of great significance or 

value; likely to have a 
profound effect on success, 
survival, or well-being. 

• (of a person) having high 
rank or status. 

• (of an artist or artistic work) 
significantly original and 
influential.

Old-growth forests are valuable for 
economic reasons and for the 
ecosystem services they provide. This 
can be a point of contention when some 
in the logging industry may desire to cut 
down the forests to obtain valuable 
timber, while environmentalists seek to 
preserve the forests for benefits such as 
maintenance of biodiversity, water 
regulation, and nutrient cycling.

The elephant in the room is the assumption that 
nature’s resources and capabilities are so large 
that they can be considered infinite and so 
excluded from the economic cost of production. 
This has the unintended consequence of 
rewarding destruction. Hence it has value because 
it can be sold to be burned, the 12,000-year-old 
forest has none unless the trees are cut down for 
economic use. And, in an infinite world, there are 
always more 12,000-year-old forests.

The bar graphs show which category is the largest and which 
is the smallest one. Each group should be independent so 
that the changes in one do not influence others. The bars or 
columns can be drawn either vertically or horizontally.

Forbes. H. (2018, September 30). 
Climate Change and the True Cost of 
Economic Growth. The Guardian Online

IMPORTANT THINGS Colour & Shade 
Type 
Composition

6:25 - 6:41 

If you are using graphics for press, presentation, or desktop publishing formats, or 
designing for a user interface, you may want to view videos in this resource that 
will help you with colour and shade, typography, and composition. 



•Active Engagement 
•Choice 
•Communication
Web sites

6:41 - 7:16 

And finally, multimodal projects with interactive components encourages a viewer 
to be actively engaged with the content, therefore you will be interested in adding 
many different media components, in that case all of the videos may be relevant! 
But I would like to highlight the “web-site” video, which includes information about 
decisions involved in putting a web-site together. 

After outlining your purpose, getting to know your audience, organizing the 
content you need to include, and making decisions about your form, you are now 
ready to build your multimodal project.  

Teaching and Learning Enhancement Fund 2018-2019

Video created by 

Christine D’Onofrio 

Voice 

Rachel Lige 

We wish you luck and fun in your multimodal endeavours!


